JOB DESCRIPTION

JOB TITLE: Marketing and Business Development Manager
(maternity cover)

DEPARTMENT: Royal Collection Trust
SECTION/BRANCH: Communications and Engagement - Marketing

LOCATION: Palace of Holyroodhouse, Edinburgh

REPORTING TO: Head of Press and Marketing

Royal Collection Trust is a charity caring for the Royal Collection and welcoming visitors to the royal palaces —
Buckingham Palace, Windsor Castle and the Palace of Holyroodhouse - and The King’s Galleries in London and
Edinburgh. We bring our shared history to life through world-class experiences that involve and inspire people,
wherever they are. Income from tickets and retail sales helps us to conserve the Collection so that it can be enjoyed
by everyone for generations to come.

The Royal Collection is one of the world’s great art collections, held in trust by The King for his successors and
the nation. With over a million objects, from paintings, drawings and books to sculpture, furniture and jewellery, it
is a unique record of the tastes of British kings and queens over the past 500 years, with many items still used today
for their original purpose. The Collection can be seen in palaces, museums and galleries across the UK and around
the world, and can be explored online at www.rct.uk.

The Marketing section is responsible for the planning, delivery and evaluation of marketing activity to promote
visits to the sites in London, Windsor and Edinburgh. This comprises multi-channel campaigns to attract a
wide range of audiences from the UK and overseas. The team manages and protects the Royal Collection
Trust brand, co-ordinating its use and application internally and externally.


http://www.rct.uk/
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The post-holder reports to the Head of Press and Marketing, working under their own initiative on a day-to-
day basis, as well as working with the London-based Marketing team and Press Office, when required.

They are part of the local management team at the Palace of Holyroodhouse, where they collaborate with
and support the Superintendent and Head of Visitor Operations.

Working closely with the Head of Commercial Development, they manage Royal Collection Trust's
relationships with the travel trade, tourism bodies and marketing partners in Scotland.

The post-holder works with colleagues at all levels within the wider Royal Household.

Job Purpose

The post-holder works across a multi-disciplinary brief managing consumer marketing campaigns and working
with the travel and tourism industry to promote the Palace of Holyroodhouse and The King’s Gallery,
Edinburgh.

Working with and supporting the team at the Palace of Holyroodhouse, the post-holder plays an important
role in the cultivation of partnerships within Edinburgh and in the development of new initiatives, with a
particular focus on encouraging local visitors.



Principal Accountabilities

Consumer Marketing

To develop and deliver marketing campaigns to attract local, UK and international visitors to the Palace and
Gallery in line with audience development objectives.

To manage media buying and marketing agencies to deliver effective campaigns for the Palace of
Holyroodhouse and The King’s Gallery, Edinburgh.

To support on the development of advertising campaign creatives for site and exhibition campaigns, in
conjunction with the Head of Press and Marketing and Marketing Manager, working with design agencies where
relevant.

To have oversight of digital marketing activity relating to the Palace and Gallery, copywriting and producing
regular email marketing communications, proposing content for the relevant website and social media
channels and sharing content with relevant travel trade and tourism bodies.

To analyse ticketing and visitor research data to track performance and inform campaign management.

To conduct market research and surveys as required, and manage the relationship with local marketing
agencies to improve the understanding of audiences.

To support brand management, ensuring that the guidelines are followed and the brand is correctly applied
across all functions, including the Café at the Palace.

To manage partnerships and collaborations including Historic Environment Scotland and VisitScotland.

To advise the Marketing section and internal stakeholders on local market conditions, providing information
to support media planning in Scotland and on competitor activity in Edinburgh.

To manage and monitor the distribution of consumer leaflets and other marketing materials for the Edinburgh
sites, and to research new outlets for future cost-effective distribution.

To develop and market the visitor product offer for the Palace and Gallery.
To manage the digital screens in the Welcome Centre and The King’s Gallery foyer, ensuring a balance of
commercial and charitable messaging.

Travel Trade and Groups

To manage all Scottish-based partnerships and Educational trade companies visiting all Royal Collection Trust
sites. Includes identifying and evaluating new opportunities for collaboration and revenue growth.
Responsibility for maintaining and developing these trade accounts, leading strategic sales meetings, and
conducting negotiations, in collaboration with the Head of Commercial Development.

To manage and cultivate Royal Collection Trust's relationships with tourism and partner bodies UK wide,
attending trade shows, B2B workshops, networking and other events, including those run by VisitScotland,
UKinbound and BETA.



To develop the annual plan for attendance at Scottish trade shows to ensure that Royal Collection Trust's
presence is managed efficiently and to time and budget.

To organise and host marketing events to promote the Edinburgh sites to the travel trade.

To Participate in Edinburgh’s attraction industry and attend events and webinars when required.

Working with the Commercial Development team, to manage the implementation of contract terms and
conditions for designated voucher companies on site, working with Visitor Services, Finance and Ticket Sales
and Information.

Additional Duties

To manage the timely and accurate posting of purchase orders and invoices and other administrative tasks as
required, within area of responsibility.

To chair a bi-monthly local marketing meeting with the Visitor Operations and Learning section to support
their marketing needs or requirements.

To provide onsite support for the Royal Collection Trust's Press Office (based in London), including the
supervision of filming and press photography, as directed by the Head of Press and Marketing.

To attend weekly PHH management meetings to contribute to discussions on site operations and strategic
developments.

To attend, from time to time, daily team briefings with PHH frontline teams to share updates with operational
staff and raise profile of communications and engagement function.

The post-holder manages the dedicated marketing budget for the Palace of Holyroodhouse and The King’s
Gallery, Edinburgh.

Decision Making Responsibilities

The post-holder is expected to make day-to-day decisions without referral, but will know when to seek
guidance.

Practical Requirements

The post-holder is required to work 37.5 hours per week, but due to the nature of the position the post-holder
must have a flexible approach to working hours and be available to occasionally work evenings and weekends,
when required.



Whilst principally based at the Palace of Holyroodhouse, the role can be flexible to allow some working from
home in line with business need. The post-holder is also required to travel to other royal residences throughout
the UK and to attend trade shows around the UK and occasionally overseas.

Person Specification

Essential

Educated to degree level (or equivalent).

Demonstrable consumer marketing experience, preferably in the Scottish cultural heritage sector.
Experience and a good understanding of the digital marketing environment.

Experience of working with travel industry businesses, e.g. tour operators, tourism bodies.

An analytical approach to gaining customer insight from a range of data sources.

Proven experience of working collaboratively in cross-functional teams.

Excellent written communication skills, grammatical accuracy and attention to detail.

A highly planned, self-motivated and organised approach to work, with the ability to work under pressure
and to prioritise workload to meet tight deadlines.

A proficient networker and strong interpersonal skills with the ability to develop collaborative relationships with
a wide range of stakeholders.

Resourceful and with a proactive approach to identifying opportunities to add value, providing solutions and
making improvements.

The ability to manage projects involving a range of stakeholders.

The ability to work autonomously and use own initiative to solve problems and make decisions, while also
working flexibly as part of a supportive team.

Sound judgement and sensitivity to the uniqueness of the organisation



